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Once upon a 

time… 

 

● Fairtrade/Rättvisemärkt in Sweden since 1996 

● The civil society behind 

● First product in 1997 

● 2% recogised the label after one year 



Today! 

 

•  65 % recognise the Fairtrade-label* 

•  34 % mention Fairtrade spontaniously when 

asked about sustainable labels  
(Svanen 48 %, Krav 31 %)* 

 

•  Almost 1100 products on the Swedish market 

•  Sold by 163 companies 

•  … of which 64 are Swedish licensees.  

 

•  Sales increase 165% 2007, 75% 2008, 25% 2009, 

18% 2010. 

• Total sales value in 2010 over 1 Billion SEK 
 

 

 
* TNS SIFO, februari 2011 
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How did we make it? 
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Network & 

strategic 

partners 

• Member Organizations 

• Fairtrade Ambassadors 

• Instructors 

• Local campaign-

coordinators 

• Licensees and 

committed companies 

• Fairtrade Cities 
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• 46 member organizations 

• More than 13 millions memberships 

Member 

organizations 
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Fairtrade 

Ambassadors 
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New Ambassadors per year 

• Two days training 

• First training in 1998 

• More than 3600 Ambassadors in total 

• Educated by ”intructors” 
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Fairtrade 

Instructors 

• 20 instructors 

• Annually training 

• Educated 600 Ambassadors 2011 
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Local 

Campaign 

Coordinators 

• Representation in 20 different towns 

• Between 300-400 local campaign activities during 

Fairtrade Fokus 

• Fairtrade Fokus; 2 weeks of campaigning  
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Committed 

licensees and 

businesses 

Fairtrade is business! 

• Fairtrade sales as high as Coca Cola sales in the 

UK. 

• Sales over 1 Billion SEK in Sweden 2010. 
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Committed 

licensees and 

businesses 

• Supermarket chains; COOP, ICA, Axfood, Lidl 

• Specialised stores 

• Non- food outlets; such as sportballs, clothes, 

flowers  

• Hotel, restaurants, petrol-stations 

and caterers 

• Work-places 

 

 

 





 

What about 

Fairtrade City? 

 
• Linking all Fairtrade stakeholders together 

 volonteers like ambassadors, the civil society (member 

organisations), outlets, cafés and other businesses…  

plus the municipality 

 

• A local platform for cooperation for global 

development and Fair Trade 

 

• Step by step 



Fairtrade 

Cities in 

Sweden! 
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Uddevalla 

 

Jönköping 

 
Hammarö 

 

Luleå 
Eskilstuna 
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Why  

Fairtrade City? 

• Contribute to sustainable development by ethical 

public procurement 

•  Poverty reduction and Fair Trade is at the heart of 

national and international development goals 

• 9 of 10 Swedish politicans are positive to include 

social and ethical criterias into public purchasing 

procedures 

• 88 per cent of the Swedish citizens demand social and 

ethical criterias for public procurement 

• Contribute to a higher awareness of sustainable 

development within the private sector 

• Cooperation between public and private sector and 

civil society makes a bigger impact 

• Strengthening the reputation of the municipality 
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The initiative 

and driving 

force behind 

● Any citizen, civil society organisation, political 

party, business representative can take the 

first step… 

•  …citizen proposal, form a steering group, 

 assortment inventory, information activies.  

● However, the Fairtrade City status can not be 

reached until all crierias are fullfilled. 
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Criteria 1 
• Local council 

resolution and public 

procurement 
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Goals & 

Political 

guidelines 
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Action plan! 

-information 

education & 

implementation  
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Guide for Fair 

Trade in 

public 

procurement 
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Criteria 2 

 

• Steering group 
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Steering 

Group 

 

- Representing the whole community  

- Usually 4-6 meetings per year 

- Strategic and/or operational 

- Report to Fairtrade Sweden once a year 
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Criteria 3 
• Availability of Fairtrade 

products locally 
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Availibility 

● More stores, supermarkets cafés, 

restaurants hotels, petrol stations and 

others with Fairtrade in their assortiment 
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Get the 

private sector 

involved! 

- dialogue 

- diplomas 

- product guides 

- café maps 

- campaigns 

- meetings 

- product tasting 

- steering group 
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Criteria 4 
• Consumption and 

support for Fairtrade 

by local working-places 
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Increased 

consumption 

● Increased comsumption within businesses and 

organizations 
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Start with 
your own 

working-place 
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Criteria 5 
• Campaigning and 

activities to increase 

awareness about 

Fairtrade and ethical 

consumption across 

the local community 
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Spread the 

word! 

● Conferences, market days, city festivals, 

seminars, product tasting in the stores, 

get the schools involved, advertisements, 

local newsletters and leaflets, Facebook, 

involve in the national campaigns from 

Fairtrade… 
 



Norrköping 



Malmö 



Karlstad 
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http://www.youtube.com/watch?v=lG83det8Dtc&feature=channel_video

_title 

 

 

Project Title sits here 

http://www.youtube.com/watch?v=lG83det8Dtc&feature=channel_video_title
http://www.youtube.com/watch?v=lG83det8Dtc&feature=channel_video_title


Fairtrade Sverige 

Åsögatan 115 

116 24 Stockholm 

08-1220 89 00 

info@fairtrade.se 

www.fairtrade.se 


