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Once upon a
time... . Fairtrade/Rattvisemarkt in Sweden since 1996

- The civil society behind
. First product in 1997

. 2% recogised the label after one year
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65 % recognise the Fairtrade-label*

34 % mention Fairtrade spontaniously when
asked about sustainable labels

(Svanen 48 %, Krav 31 %)*

Almost 1100 products on the Swedish market
Sold by 163 companies
... of which 64 are Swedish licensees.

Sales increase 165% 2007, 75% 2008, 25% 2009,
18% 2010.
Total sales value in 2010 over 1 Billion SEK

®
*TNS SIFO, februari 2011 Q
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Network & . -
strategic - Fairtrade Ambassadors
partners - Instructors

- Local campaign-
coordinators

- Licensees and
committed companies

- Fairtrade Cities
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organizations
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- 46 member organizations

- More than 13 millions memberships
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Fairtrade
Ambassadors
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800

600

400

200

Two days training

First training in 1998

More than 3600 Ambassadors in total
Educated by "intructors”

New Ambassadors per year
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20 Instructors

Fairtrade
Instructors

Annually training

Educated 600 Ambassadors 2011
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Representation in 20 different towns
Local

Cam pqign - Between 300-400 local campaign activities during
Coordinators Fairtrade Fokus

Fairtrade Fokus; 2 weeks of campaigning

VALJ
AIRTRADE-
MARKT
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Committed Fairtrade is business!
licensees and

businesses - Fairtrade sales as high as Coca Cola sales in the

UK.

« Sales over 1 Billion SEK in Sweden 2010.
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Committed
licensees and
businesses

© Fairtrade 2010

Supermarket chains; COOP, ICA, Axfood, Lidl
Specialised stores

Non- food outlets; such as sportballs, clothes,
flowers

Hotel, restaurants, petrol-stations
and caterers

Work-places =3 e
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FAIRTRADE

SVERIGE
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What about
Fairtrade City?

Diplomerad av

FAIRTRADE
SVERIGE

° Linking all Fairtrade stakeholders together

volonteers like ambassadors, the civil society (member
organisations), outlets, cafés and other businesses...
plus the municipality

* A local platform for cooperation for global
development and Fair Trade

* Step by step

\Y

FAIRTRADE



Fairtrade
Cities In
Sweden!

60

50

40

30

20

10

_.||It

2006 2007 2008 2009 2010 2011

FAIRTRADE



Fairtrade
Cities in
Sweden!

2006
Malmo
Munkfors

2007

Lund
Orebro
Norrkoping

2008
Karlstad
Ronneby
Vanersborg
Alingsas
Gnosio

Boras
Vaxjo
Kalmar
Haparanda
Ludvika

2009
Stromstad
Avesta
Hallsberg
Linkoping
Jonkoping
Nassjo
Trollhattan
Pitea

Sodertalje
Kumla
Lerum
Forshaga

2010
Sigtuna

Botkyrka
Angelholm

Soderkoping
Hammaro
Mark
Uddevalla
Harryda
Boxholm

Landskrona
Gotland
Tranas
Vasteras

2011
Emmaboda
Kil

Eda
Askersund
Saffle
Goteborg

Luled
Eskilstuna

\
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Why
Fairtrade City?

* Contribute to sustainable development by ethical
public procurement

° Poverty reduction and Fair Trade is at the heart of
national and international development goals

* 9 of 10 Swedish politicans are positive to include
social and ethical criterias into public purchasing
procedures

* 88 per cent of the Swedish citizens demand social and
ethical criterias for public procurement

* Contribute to a higher awareness of sustainable
development within the private sector

* Cooperation between public and private sector and
civil society makes a bigger impact

* Strengthening the reputation of the municipality O

FAIRTRADE



The initiative
and driving
force behind

© Fairtrade 2010

Any citizen, civil society organisation, political
party, business representative can take the
first step...

...Citizen proposal, form a steering group,

assortment inventory, information activies.

However, the Fairtrade City status can not be
reached until all crierias are fullfilled.
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- Local councll
resolution and public
procurement

Criteria 1l
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Goals &
Political
guidelines

Mal

LUND

40% av livsmedelsbudget ska utgoras av
ekologiskt producerat till 2012

40% av kaffe, te, banan, chokladdryck ska
vara rattvist producerat till 2012

(WWW LUND.SE

Politicalguidelines

Procurement policy

“Price, quality,
environmental and
ethical conditions are
going to be active
instruments in all
procurement and
purchase, and be
practiced in
considerable
proportion”

Budget2011

“ecological and ethic
certified products are
going to be the first
choice in procurement
and purchase”
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Action plan!

-information
education & .
implementation TR AR

i Spridning (Mmijsombud
Introduktion for
nyanstallda

= ! m.a-

Inspuratlonsdag

Bestallarutbildning
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Guide for Fair
Trade in
public
procurement

© Fairtrade 2010

Réttvis handel
1 offentlig
upphandling

— en guide for etisk och miljorelaterad upphandling

Rekommenderade krav
HETil kaffe och (kcriterier for andra
finns i ‘och avser krav i
av varor baserad pd principerna fic rativis handel Det 2t principer som
ttrs b oo Mt s b e il s
ticmer inom ELl uppmarksammat pd olika sae.
For far den isatis bar kraven
indelats i enlighet med i lika dedar. For i
‘ekonomisk och mBlomassig stvecking.”
FORSLAG PA KRAV PLACERING | UPPHANDLINGSPROCESEEN
nmmmmmpsmmmummm"‘ Sarsilida kontakiswilkor
o nar Sarsilida kontakiswilkor
Producamicn ska ha ormdiit on pramia e ivestanng | akonomisi, social och domokitisi stvackding. Sarsilida kontakiswilkor
ar Sarsilida kontakiswilkor
‘Wasan ska vara splrbar genom el Ievemnitrsad an. LavramiSrshamningsn
ska ha kot | - Sarsilida kontakiswilkor
ska ha kot |
0O aI S0m mmnmun“ﬁ‘.‘ e Sarsilida kontakiswilkor
sim ha sk | lag=
Bpiga 15 knoperaty. ‘Sarsklia konaktwlior
Sarsilida kontakiswilkor
FOR FIC och FANIZL ‘Epacifikationen
Bevismedel & sanktioner
De krav sam stalls vid i fas upp och ach
hari ligger en stor del av i L i i fiar agt princi|
far i ar Fai ifiering, vilket styrks genom att
med i i Fairtrade-market. Naturligt-

i ‘ach enheter godea il
wisar att en procukt lever upp il stlllda krav. Dock bee krar stallas ate
kontrellen sker av cheroende tredie part.
Tavialet bar vid avvikelse fim
Atgard och nar avialet kan keenma att havas.
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Criteria 2

- Steering group
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Steering
Group

© Fairtrade 2010

Representing the whole community
Usually 4-6 meetings per year
Strategic and/or operational

Report to Fairtrade Sweden once a year

Norrkoping Fairtrade City

= Fairtrade City in
2007

= Active steering
group with 14
members —
municipality,
Scandic hotel,
church, unions,
global school,
ICA, COOP, Fair

Trade Shop and
NGO’s.

\Y
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- Avallability of Fairtrade
products locally

Criteria 3
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Avallibility

© Fairtrade 2010

More stores, supermarkets cafés,
restaurants hotels, petrol stations and
others with Fairtrade in their assortiment

Norrkdping

Lund

Karlstad

Jonkoping
Avesta

Alingsas
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- dialogue Rullande kampan '*j,_faf =
Get the - diplomas forfalrtrade pa. C« TN =
private sector - product guides Te
involved! - café maps * g 5 e

- campaigns oprom e =

- meetings
- product tasting
- steering group
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- Consumption and
support for Fairtrade
by local working-places

Criteria 4
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Increased
consumption
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Increased comsumption within businesses and
organizations

Norrkdping
Lund
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Jonkdping
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Start with
your own
working-place

DIPLOM

Véra medarbetare och géster
erbjuds ett utbud av Fairtrade-mérkt

Genom att ebjuca et utbud av Fartrade-mirkta produkter skapar ni
i g attfecbatra

sna arbets- cch levnadsikor

(1)

50x50mm
50x104mm
104x50mm
125x92,5mm
~ 130x70mm

. 73x100mm (faktaruta)

TA MANGA FIKAPAUSER 19 OKTOBER!

OPIagen Cer 18 ST0e bl ALITArEgen St aoe Cradenge Lo
Parcier or ot od mAnge 2om MAYGE 13 a3 Fartace ar med oon wh
Tiaweord | Yol TAade Karwacitoms Aiut ment e rier SoaPom

1 b ontar v hogret
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- Campaigning and
activities to increase
awareness about
Fairtrade and ethical
consumption across
the local community

Criteria b
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o Conferences, market days, city festivals,
Spread the seminars, product tasting in the stores,
word! get the schools involved, advertisements,
local newsletters and leaflets, Facebook,
Involve In the national campaigns from
Fairtrade...

$
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Fairtra
krav

|
kommuner sor
annu. Farslag
halvt ir. efter

@\\{ har biivit ett b
Publice:

Publioerad. Mis

OSTRAN
"Fair Trade gor skillnad"

EllinZr FOrsstroms resa genZm Indien gav mersmak
SODERKOPING Ellinor Forsstrom, ung politiker och Fair
Trade-ambassaddr 3r hemkommen fran sin resa til
Indien. Det blev en handeiserik och intressant resa dar

heal

rdn an rEtvisemIng banan?

Choklad och levande
bananer for rdttvisa

AR

GRATIS CHOXLA D, Fir et lov Jttvars s Falrtradk chodad

DT FELINETVALL

FAIRTRADE-FIKA. i girbjod Navet pa kaffe och chok-
lad pa Stora torget i Boras. Man ville uppmarksamma det faktum
att barn farilla pa kaffeplantage och kakaoodlingar. Det man bjod
pai gar ar framstallt under fina forhallanden. Och man satsade pa
rekord - det Fairtrade-fikades 6ver hela Sverige och man ville ha
over 400 000 fikande personer. Kurt Bokvist It sig val smaka nar
Carina Lindberg och Riita Carlstrom fran Navet bjod pa fika.

Under tvl weckor piglr
kampankn och ot inslag
Ir wodlandet v Ieots
Fairtrade City Kalmar-pois
1 & var dot Scaadic dotell
Vst som &k L2 amot ut

=arkisen, de 2 Dage
jobat aktive mod friga.

Okar

kan gOra skillnad Nir vi
kipor choklad mirk: med
Fairtrade wet vi 28t bondin
s odlar akacdisoma
har 2 dotalt och att hans
barn kan g4 | kolan ist®
kt Rc att ardota, siger
Izgeia Cartssom, cedfdran.
d¢ | stymgruppen fOr Fair
trade cy | Kalmar.

Under Wedagen 2j0d &
P choldad och kafe som
Ir rattvis mot nateres och

P tat
37 izte svan st kipe
rRtvia varor. 1 smiiget
fass mer 33 & 000 Pro-
Sukter

1 o= vanlig afr finns
x% produlter, det Ir o
sindiy tlvaxt och dat
hr Skt explosossante,
Jgur lzgeia Cartssoa.

Dot 3r 53 1321 att dand.
L det som mun beuba, 3t
ricker = @t andom
en decimeter e an hitta
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mot minniskorna som  off bea altersativ. Det kos
odur rivaroma tar lite mor men du mir F
battre nlr du vet att dom A il it
Tviveckors som kvererat banasorsa o — e 5 Vace Cry
Kalmar biov en Rair- 2 schyssta villkoe, siger iy e ° -t
s oy - B a0 rgen Ratlvi
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VR FArrasprodk s ST i fONALrIngar 100 fn problem. ooe® e age® et e O @™ s dieione att ko
0dars och anstilda | v aCdingAInoar Jtt fOrtAttra sha jze. Jag fann inte mindre in 82 b O™ ecET  an s 10 W0 " 60 0T | usean, degiignarutioncin
ardats- och kvnadsviloe ler i fem dagligvaruaffirer och hittills o8 aa? o ao‘“‘" © noee® por (\\,u\‘\‘e" MRS | nchabeticlitser 5ha hunm
8 05 och nstIies r 1ORdtrace sonomisa Iplatser som konsumerar rittvismickt \ 5% gor 2% qin © ‘Na"““’ oduk® sl boegBnase | arbpads RESAsemarkin
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http://www.youtube.com/watch?v=1G83det8Dtc&feature=channel video
title

O
: : : FAIRTRADE
Project Title sits here


http://www.youtube.com/watch?v=lG83det8Dtc&feature=channel_video_title
http://www.youtube.com/watch?v=lG83det8Dtc&feature=channel_video_title

Fairtrade Sverige
Asbdgatan 115
116 24 Stockholm

08-1220 89 00
Info@fairtrade.se
www.fairtrade.se
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